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FOR IMMEDIATE RELEASE

Guy Mills Joins Clarkston Consulting’s Consumer Products Practice
in Atlanta

DURHAM, NC - January 9, 2007. Clarkston Consulting, a leading management and technology
consulting firm, which focuses on the consumer products and life sciences industries, announced
the appointment of Guy Mills as an Associate Partner in the South Central Region. Mr. Mills
brings extensive experience creating operational strategies, developing performance

improvement programs, and leading implementation teams.

“We are very pleased to welcome Guy to Clarkston,” said Monty Hamilton, Managing Partner of
Clarkston’s South Central Region. “His deep knowledge of industry best practices coupled with
his strategic advisory skills will bring incredible value to our clients in the region. With his track
record of success in sales, client service and people development, Guy will play a key role in the

future of Clarkston’s growth.”

Prior to joining Clarkston, Mr. Mills was a senior manager with Deloitte Consulting and previously
held several positions with Lexmark, Ford, and Kellogg. He earned a Bachelor’s Degree in
Industrial Engineering from Northwestern University in Evanston, lllinois, a Master’'s Degree in
Engineering Management from Wayne State University in Detroit, Michigan, and completed

Harvard’s program in Leadership Essentials.

Guy is active in several industry and charitable organizations, such as CSCMP, PMI and United
Way of Metro Atlanta and is designated a professionally qualified faculty member by the

Association to Advance Collegiate Schools of Business (AACSB).

About Clarkston Consulting

Clarkston Consulting is a leading business and technology consulting firm that provides strategic
business solutions for clients within the life sciences and consumer products industries
worldwide. These market leaders turn to Clarkston to help them bridge the gap between strategy
and execution to sustain a competitive advantage. Clarkston is a sought-after business partner

because of its recognized industry thought-leadership and superior client relationships, as
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measured by The Conference Board’s survey on client satisfaction. For more information, visit

www.clarkstonconsulting.com.

Contact:

Melissa McCaslin
Clarkston Consulting
919-484-4442

mmeccaslin@clarkstonconsulting.com
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